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overview

= Motivation for the study and the concept of digital trade
= Dataset

= FNdings: UK E-commerce exports

= Jocoming developments to measuring digital trade



Background and ams

= Follows the recommendations to explore iInnovatve, NoN-conventiond,
methods to Improve the evidence ase on cross-pborder digital rade

= Previous study looked at definition of digital trade and available data
— The framework for measuring digital trade has started emerging
— CuUrrently, there are no dedicated datasets to measure digital trade

= This study fills In some of the data gaps, providing policymakers with further
INsights that cannot e obtained from other sources
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https://www.gov.uk/government/publications/understanding-and-measuring-cross-border-digital-trade

Digital trade concepts

Digitally delivered

Services
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Tvpes of e-commerce channels

‘ ) \ Orders placed through a welsite or an gpplication
1010 & Clectronic Data Interchange (EDI) methods
1010 == — gutomated processing, such as non-intermet EDI XML or EDIFACT

oh O
% ExClude manudally-typed e-mails, fax and phone orders.



L INKINg Microddta: E-commerce aond [T1S surveys
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We can identify firms engaging in e-commerce
EXOOrts, but cannot zoom IN on thelr spedific

activities
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Other Imitations gpply to our oNndlysis:

() [ B

Changing sampling methods of the E-commerce Survey and the [TIS Survey
IMOAir COMPAraility ACross years

The linked dataset sample size is relatively smdall
— Varies across years (1,000 to 2,000 firms)
— Limits the reliobility of analysis in certain sulbgroups or yedars

Excludes certain sectors and firm sizes

The definition of e-commerce activity changed over the years

— We analysed years 2010-2018, the guestions of interest were included
every other year



FINAiNgs: UK E-commerce exports using a wesite or an
Qe



The presented estimates are prelminary and Not
tO e snared further or guoted
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The share of firms exporting using a wepsite or an
AP remained relatively unchaongeo
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Notes: The presented estimates are preliminary and not to be shared further or quoted.



The propensity to export using o welsite or an
QPP IS Nigher among larger firms

With EU or non-EU With EU With non-EU
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Notes: The presented estimates are preliminary and not to be shared further or quoted.



—irms locaoted In London and East Midlonds have
the highest propensity to export using a welsite or

oN app

London

East Midlands

South East

South West I
UK avera ge I
Eastern I
Yorkshire and The Humber I
North West I
Scotland I
North East I
West Midlands I
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% of firms

Notes: The presented estimates are preliminary and not to be shared further or quoted.
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Accommodation And Food Service Activities

Wholesale And Retail Trade; Repair Of Motor
Vehicles And Motorcycles

Information And Communication

UK average

Professional, Scientific And Technical Activities

Manufacturing

Other industrial groups

o
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% of firms

Notes: The presented estimates are preliminary and not to be shared further or quoted.

Propensity to export
Jsing O welsite or an
QPP vAres Across
sectors
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Computer services

Other business and professional services

Copyrighted literary works, sound recordings, films,
television and database charges

Transactions between related businesses not
included elsewhere

Postal and courier services

Trade mark, franchise and brand charges

Business management and management consulting
services

Publishing services

Manufacturing services on goods owned by others

Telecommunication services

Information services

Advertising, market research services

Engineering services

® Firms engaging in e-commerce

gl
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% share of services exports

= Firms not engaging in e-commerce

Notes: The presented estimates are preliminary and not to be shared further or quoted.
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United States
Germany
Switzerland
Spain

France
Ireland
Netherlands
Belgium
Sweden
China

United Arab Emirates
Denmark
Norway

Italy

Poland

Japan

Israel
Australia
South Africa
Hong Kong
Other (incduding unallocated)
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% of services exports

m Firms engaging in e-commerce exports M Firms not engaging in e-commerce exports

Notes: The presented estimates are preliminary and not to be shared further or quoted.

Germany, Spain and
Belgium are reldatively
more IMmportant as
SEervices exports
destinations for firms
cNgagiNg In wepsite
Or PP EXPOrts
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Performance: firms engaging In e-commerce exports
([AgaINst Not engaging)

KO}O{O\ Not more likely to increase therr employment
O/O Only slightly more likely to increase the share of e-commerce sales in their turnover

F'@% Not more lkely to increase the range of exported services

@) Not more likely to increase the range of destination countries for services exports

Notes: The presented estimates are preliminary and not to be shared further or quoted.



mproving data collection to develop better measures of
digital trace



Recent developments

The publication of the first report on digital trade gave a big Impetus to the
ONS to develop petter and more granular statistics on digital trade

Since then, the Department for International Trade has been working closely
with the ONS towards developing an improved E-commerce survey

New survey is expected to pe launched next yedr, addressing some of the
eqrlier discussed Imitations
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N a world swamped with Information and
Adta, we provide cledr Insights oased on
Ngorous and independent economic
Mmoaeling and analysis.
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